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Synopsis:
A partnership with popular children’s entertainers The Wiggles and the Kidsafe Child Accident 
Prevention Foundation has seen Volkswagen deliver the road safety message direct to children 
and their parents. While growing awareness about road safety in both groups, the partnership 
reflects the company’s focus on offering families the safest drive possible.

Organisation: Volkswagen Group Australia 
Partners:  Volkswagen, Kidsafe Child Accident Prevention Foundation, 

The Wiggles
No. of Staff: 200 in Australia, 500,000 globally

Key Outcomes:
 Educating parents about road safety is effective in educating children, and vice versa

 Women and older age groups are more focussed on road safety than men and younger people

  Many Australian adults are failing to apply road safety measures and are becoming  
increasingly complacent

  Partnering with organisations respected by the target audience helps get the road safety  
message through

  People will engage with road safety messages using technology, such as apps and dedicated web 
pages, when they are interesting and useful

Case Study: 
Getting a Wiggle on – Volkswagen delivers road 
safety message to children and parents
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Company Overview 
Volkswagen Group Australia is a wholly-owned 
subsidiary of the parent company, Volkswagen AG.  
With its headquarters in Chullora, NSW, it has a 
dedicated team of about 200 people handling all 
aspects of the company’s operations, supporting 
sales growth and the 99-strong network of 
dealerships and service facilities. Volkswagen 
celebrates its 60th year in Australia in 2013.

Volkswagen AG, with its headquarters in Wolfsburg, 
is one of the world’s leading automobile 
manufacturers and the largest carmaker in Europe. 
The Volkswagen Group operates 100 production 
plants in 26 countries in Europe, the Americas, Asia 
and Africa. Each working day, 500,000 employees 
worldwide help produce 35,000 vehicles.

The Group’s goal is to offer attractive, safe 
and environmentally sound vehicles that are 
competitive in an increasingly tough market and 
that set world standards in their class.

Safety a Priority
Vehicle safety is a growing priority for new car 
buyers, with families increasingly seeking vehicles 
that offer the official ANCAP 5-star safety rating. 
Volkswagen prides itself on offering families the 
safest drive possible.

With vehicle safety a growing consideration and 
increased awareness of safety ratings, Volkswagen 
has prioritised the inclusion and availability of 
innovative safety features, and family road safety 
is an extremely important part of the Volkswagen 
communications program.

Two of the key drivers of that program are the 
company’s partnership with The Wiggles and road 
safety research that it commissions.

Volkswagen Group Australia has been an official 
partner of The Wiggles since 2008, and this 
partnership provides the perfect platform for the 
company to talk to families and their children 
about road safety in a way that is educational, 
relevant and fun.

The Volkswagen Safer Roads Report has 
highlighted that many Australian adults are failing 
to apply road safety measures and by promoting 
the findings of this research Volkswagen aims to 
increase awareness of road safety in Australia.
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Safety, Seatbelts and Skivvies
As a key aspect of its Corporate Social Responsibility 
plan, Volkswagen is focusing on educating parents, 
and in turn, helping parents educate their children 
about road safety, car safety and travel safety. 

Volkswagen Group Australia is a proud supporter 
of road safety, seatbelts and skivvies. Through its 
association with well-known children’s entertainers 
The Wiggles, Volkswagen is committed to delivering 
a relevant and fun program while increasing 
awareness of the importance of road safety and 
helping parents educate their children.

Through numerous activities and in partnership with 
The Wiggles, Volkswagen aims to position itself as the 
voice of authority in family road safety. In conjunction 
with the Volkswagen Safer Roads Report (see page 
5), Volkswagen and The Wiggles developed the 
first iPhone and iPad app promoting road safety for 
children in Australia, which operated alongside the 
Wiggle Around Australia microsite. 

Volkswagen has relayed multiple safety messages 
through The Wiggles partnership.

  Seatbelts and safe restraints (‘Beep, Beep Buckle 
Up’ song)

  Pedestrian road safety (‘Look Both Ways’ song and 
Road Safety Maze on the Wiggle Time website)

  Driver awareness (‘Look Before You Go’ song)

Fact sheets for parents are also included in the Parent 
Resource Centre on www.wiggletime.com. 

These various platforms allow key messages to be 
communicated through several engaging channels. 
As a proud sponsor of The Wiggles for the past 
five years, Volkswagen is also heavily involved with 
The Wiggles concerts, creating information zones, 
materials and play areas that help educate children 
from a young age on the key rules of road safety. 

Partners Important
To reinforce its commitment to road safety, 
Volkswagen partnered with Kidsafe Child Accident 
Prevention Foundation. A respected not-for-profit 
charitable organisation, Kidsafe is well versed in the 
importance of road safety.

Together, Volkswagen and Kidsafe are the ideal 
family ambassadors to deliver the road safety 
message. Both groups are trusted and respected 
role models for parents while being credible in  
the automotive and research space, as well as  
the media. 

To further strengthen its communicative reach, 
Volkswagen leverages its strong relationship 
with The Wiggles, with the group able to deliver 
messages across many different platforms 
including live performances, online and TV. The 
Wiggles are also behind National Kidsafe Day, 
recording a road safety song based on the findings 
of the Volkswagen Safer Roads Report.

In 2011 Volkswagen and The Wiggles also worked 
collaboratively to create an integrated iPhone 
and iPad app. The app was themed around the 
Big Aussie Road Trip microsite established for the 
Wiggle Room homepage. The mechanic of the app 
saw children re-arrange puzzle pieces to recreate 
an image from the Big Aussie Road Trip Road Safety 
booklet. Children were rewarded with a 15 second 
Wiggles video clip.
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Safer Roads Report
With a portfolio of family-friendly vehicles, 
Volkswagen aims to reach out to adults 
with children in their families – e.g. parents, 
grandparents, aunts, uncles – as well as  
children themselves. 

Evidence from Kidsafe research shows an average 
of 80 children die and 8,000 are admitted to 
hospital annually as a result of transport-related 
injuries, which is why a solid partnership was 
developed to help drive awareness of the road 
safety message.

Volkswagen Australia, in partnership with Kidsafe, 
released a credible piece of road safety research 
to coincide with Kidsafe Day in October, 2012. The 
research was conducted online by Pure Profile on 
behalf of Volkswagen on a representative sample  
of 1250 Australians. Respondents were split evenly 
by gender, with two-thirds being parents and  
one-third being grandparents, and came from  
regional and metropolitan Australia and all states 
and territories.

The Volkswagen Safer Roads Report highlighted 
that many Australian adults are failing to apply road 
safety measures and are becoming increasingly 
complacent. By promoting these findings 
and educating both caregivers and children, 
Volkswagen endeavours to better Australian’s road 
and vehicle safety awareness, therefore decreasing 
the risk of injury or death to children.

The findings of the report were also used to 
create the ‘Beep, Beep Buckle Up’ song, which The 
Wiggles perform live and appears on their CDs and 
DVDs, and for a PR campaign driving awareness of 
seatbelt usage.

SAFETY AREA SURVEY RESPONSE

Transporting  
Children

80% would not allow older children to 
drive siblings.

35% would not let a P-plater drive their 
children.

Correct Restraints 77% would not transport more children 
than the available number of restraints.

78% would not allow their children to 
travel in a car unrestrained.

Men and those aged 25-34 are more 
likely to let children travel in a car 
unrestrained.

Front Seat 48% never let their children sit in the 
front seat.

Men are more likely to give in to a 
child’s request to sit in the front seat.

Driver Distractions If a child drops a toy in the car a third 
would ignore this.

29% would only stop the car in a safe 
place to pick up the toy.

Older age groups are stricter regarding 
toys in the car.

Crossing The Road 94% hold hands or stop and look left 
and right when crossing the road with 
young children.

83% would not stop on the centre line 
of a road when crossing with young 
children.

Women and older age groups are more 
likely to practice safe road crossing 
behaviours.

Other Drivers 62% say they are more conscious of 
road safety when driving other people’s 
children.

Half worry about other drivers not  
taking care when taking or picking up  
their children from school.

Men are more comfortable with  
other drivers.
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Summary – Safety in Numbers

Research Project

  In August 2011, 1250 Australian parents and 
caregivers participated in the Volkswagen Safer 
Roads Report research project.

  The research released by Volkswagen and 
Kidsafe investigated road safety awareness 
among parents and their children.

  The report was launched to coincide with 
National Kidsafe Day. 

Dedicated Microsite

  Volkswagen and The Wiggles launched the 
Wiggle Around Australia road safety microsite 
featuring exclusive Wiggles content – see 
http://roadsafety.thewiggles.com.au/

  In October 2012, the Big Aussie Road Trip 
room, presented by Volkswagen, was launched. 
The room is permanently housed on the home 
page of Wiggle Time, with both a promotional 
button and a feature in the homepage slider. 
The room has received 83,000 visitors (33,676 
unique). Average visit duration is 3:42 and 1.7 
pages are visited – this number is low due to 
children being able to play multiple games 
from the same page.

  The Big Aussie Road Trip room contributes to 
10% of Wiggle Time’s monthly site visits.

iPhone/iPad and Android App

  Launched in October 2011, the app had 
received 45,000 downloads by the end of  
the year.  

  In 2012, Volkswagen updated the app based 
on consumer feedback and to make the app 
Android-compatible, in line with the wider 
Australian mobile marketplace.

  The update included new puzzles and videos 
and increasing video length from 15 to  
30 seconds.

  Since the update, there has been 170,000 
downloads, with an average of 6,500 new 
downloads a month in 2013.

  The Big Aussie Road Trip app, presented by 
Volkswagen, is the most downloaded  
Wiggles app of all time.

  The Android app has been downloaded  
4,000 times.

  The findings of the Volkswagen Safer Roads 
Report informed resources included in the 
Parent Resource Centre on the Wiggle  
Time website.


